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SustainCommWorld - The Green Media Show

Sponsor Update Two

Welcome to our second edition of SCW Exhibitor Update. We are very proud to announce
that Qusan Jrrett joined our team in May as Operations Manager. She worked with me
previously during the early days of Seybold Seminars and | am very happy to have her back on
the team.

SQusan will be your primary contact for al things ExpoN the exhibit manual, questions, booth
personnel, the show directory, move-in and move-out, etc. If you can®find the form or
information you need, please contact Qusan Jrrett, Operations Manager, for assistance a (828)
337-4865 or Susan@TheGreenMediashow.com

In this update we will cover:
I BExhibit Services Web Page

I' Bxhibit Manual

I Booth Personnel Registration

I Soace Assignments

I Green Resource Guide and W hite Paper publication

I Insider® Preview Bhow to get extraexposure for your sustainable services/products
I Discounts on conference and pre-conference workshops

I Free Expo tickets for customers and prospects

EXHIBIT SERVICES WEB PAGE

Please visit our Exhibit Services W eb Page for information on:

1. Deadlines and Genera Show Information
2. Exhibit Manual for Download
I Show rules and regulations
I Soecid event infor mation
I Show directory information
3. Champion Exposition Services ManuaN how to arrange for shipping, drayage, etc., if
needed
4, All editions of Exhibitor Updates
5. Booth Personnel Regstration

EXHIBIT MANUAL

Our Exhibit Manual is now available online at

http ://www.sustaincommwor|d.com/exhibitor gexhibitor_services.asp.

It is divided into two parts. The first part contains al show rules, regulations, marketing
promotion and basic forms. Part Two consists of information from Champion Exposition
Services for labor, drayage, booth cleaning and more. This PDF file will contain the few service
forms you might need and all information about move-in and move-out, shipping addresses, lead
retrieval information, etc.
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Most important, it will have a Deadline Checklist specifying when we must receive al
important items required to build your exhibit structure, print your signs, receive your booth
personnel regdtr ation lists, and so on. Think of us as an extension of your trade show
department. We will handle these details for you.

BOOTH PERSONNEL REGISTRATION

All booth personnel will be regstered online through the Exhibit Services page located on our
website, www.SustainCommW orld.com. Click on the green GFor ExhibitorsOtab and select
Exhibitor Services. Click on the designated link that will bring up a password-protected page.
The User Name is SCW and Password is BP. Exhibitor registration opens July 28,
2008.

PLEASE DO NOT USE THIS CODE FOR FREE EXPO PASSES. All sponsors will be
issued an individua code to give out as free expo passes for clients and prospects. Attendees
must go through a demogr aphic process, whereas booth personnel are not required to provide
this infor mation. However, we must have unique e-mail addresses for each registered booth
staff.

SPACE ASSIGNMENTS

Hopefully, by the time you read this, Boston® Fire Marsha will have viewed a special
computerized 3D wak-through of our event and approved our floor plan. He has not been able
to grasp the concept behind the event, or the unusua layout. Champion Exposition Services has
gone to great lengths to create this computerized walk-through to assist the Fre Marshd in
extending his approva. ASSOON ASWE HAVE HIS APPROVAL, Kathleen Kaiser will e-mail
the floor plan to you. She aso will cal you, in order of when we received your signed contr act,
to select your exhibit space

THE GREEN MEDIA RESOURCE GUIDE
The Only Handout For Both Conference and Expo Attendees

THE GREEN M EDIA RESOURCE GUIDE isfar more than a conference and show
program; it is a publication that attendees will keep, review and refer to long after the close of
the event. Flled with W hite Papers, interviews with industry leaders, conference sessions,
exhibitor locator and product spec sheets, a PDF version of the printed book will live online
following the show. This way it continuesto promote the products and services of our
sponsors. All W hite Papers contained in TH E GREEN M EDIA RESOURCE GUIDE will be
accessible at www.QustainCommW orld.com for one year after the event.

RATE CARD - All advertising will be full-page, 4/color only. The page size is 50wide x 7.50

high B no bleed.
Back Cover $1500
Inside Front/Back Cover $1250
Inside Page $1000

WHITE PAPER PUBLICATION

W hite Papers provide insightful information about new technologes, industry trends and new
products with an in-depth review for the reader. THE GREEN M EDIA RESOURCE GUIDE
presents an excellent opportunity to deliver your product message by advertising to the exact
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demographic you are targeting. Because Sustainability and Green Media are such new topics to
S0 many, your company papers and positioning documents will add depth and Qake homeO
knowledge for atendees. W hite Paper publishing is $250 per page for up to five pages and
$200 per page for up to ten pages. We do not accept documents longer than ten pages.

To reserve advertising or white paper space and receive a spec sheet, contact Kathleen Kaiser
a Kathleen@ TheGreenMediashow.com or call 805-524-6970.

INSIDER’S PREVIEW

W e encourage you to take alook at this highly effective free program. INSIDER’S
PREVIEW is away for exhibitorsto showcase new products to this vital market prior to
Graph Expo and other fdl events. INSIDER’S PREVIEW provides a more accessible, face-
to-face opportunity for attendeesto see new product and technology demonstrations with
some hands-on time. This is a perfect way to introduce new services. All participating companies
receive pre-show promotion through e-mails and website presence.

Foecid starburst signs will be posted on each participating exhibit indicating that an

INSIDER’S PREVIEW product isin that booth. A specid page in the front of the Resource
Guide (our show directory) will contain a write-up on each product. After the show,
INSIDER’S PREVIEW vill reside inside SustainCommW orld.com with links to participantsO
websites. To qudlify, al products must be shown for the first time in North Americaat The
Green Media Show. Applications are now available; however, please note that there is an August
cut-off date. Please consider taking advantage of this complimentary program. We anticipate that
it will receive lots of press and attendee attention.

DISCOUNT PROGRAM ON CONFERENCE; FREE EXPO PASSES

To promote The Green Media Show and your participation, we are offering you a $500
discount off the cost of afull conference regstr aion. This discount is intended for you to offer
to your customers and prospects. We would appreciate the assistance of your sales department
and customer newsdlettersto help us promote this offer. The reduced price is $1,295, with a
group rate of $1,100 for ten or more people.

We aso are offering al sponsors a$99 discount on each of the two Pre-conference
W orkshopsN Sustainability 101 and Design for Sustainability.

Because thisis a new event, Expo Only regstr ation will be free until aweek before the show.
However, you will be able to offer your customers and prospects a code for free regstration
even for the day of regstr ation. These codes will be specific to each sponsor and will be e-
mailed to you following this Update by Susan Frrett.

As always, if you have any questions, please feel free to contact me directly.
Kathleen Kaiser

805-524-6970
Kathleen@ TheGreenMediaShow.com
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